
	Media Power Study

Project Objective:
You will demonstrate your understanding and awareness of the technical, moral, economic, social, aesthetic, environmental, and cultural values that impact on design decisions and apply this understanding to design issues. To do this you will do two things:

· write a paper which assesses an ad or ad campaign,
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PART I

Objective:

We aim to analyze the communicative and manipulative properties of an ad or spoof-ad. We want to identify those factors that marketing agencies use to persuade an audience and assess the impact of these strategies on society, economy, the environment, and design.

Formal guidelines:

This assignment is to be done making evident a sanctified concern for organization, neatness, unity of ideas and clarity. The document is to be:

· clearly titled, labeled, and dated 

· free of grammatical and spelling errors, 

· be no less than 1000 words and no more than 1500 words. 

· typed (12pt double spaced Times New Roman, Palatino, or Arial) or neatly hand-written double spaced with black ink.

· Include a title page with a title specific to your ad. The date, your name, and cycle should also be included

· Number your pages, ideally starting on page 2. 

· If your paper is thin, please do not write on both sides of the paper. 

· INCLUDE a DRAWING or other 2D sample of ad researched. 

Evaluation: (out of 50 marks)

Style / formal qualities (5)

Function (5)

Form (10)

Content (10)

Interpretation (10)

Implications (5)

Including references (5)
Assignment choices: (Choose only 1 (one) of the following options)
1. Follow a print ad or TV commercial series (e.g. the GAP or VW bug series) and respond in detail to the categories and questions below.

2. Visit a website or select a magazine such as, www.shift.com or Adbusters of www.adbusters.org Adbusters and Shift publish ad campaigns that are often spoofs of a famous ad series and/or corporation. With this resource select a spoof respond in detail to the categories and questions below.

ANSWER THESE QUESTIONS THEN SUMMARIZE THEM IN AN ESSAY FORMAT. 

SUBTITLES ARE RECOMMENDED.

	FUNCTION

(Introduction)
	Like a thesis statement, what you state here should be supported by the information you present and discuss in this paper.

· What are your general thoughts about this ad? 

· What does this ad aim to achieve or communicate?

· What do you think this ad is really saying? 



	FORM

(Body p1)
	· If a TV ad, identify the elements and principles of design at play and discuss how these properties interact. How many different frames appear in each 30 second commercial; 

· If a print ad, Describe the composition and aesthetic devices in the ad in terms of the elements and principles of design;

· If a TV ad, identify and/or describe the musical theme (artist, style of music, standard audience...) and its impact; 

· If a spoof ad, how does this spoof use and compare to the aesthetic devices used by the original company or ad campaign being spoofed;



	CONTENT

(Body p2)
	· If a TV commercial, describe the contents and events occurring within the commercials; 

· Where applicable, note the order of the series and elaborate on how this order effects the intent of the commercials; 

· Identify the central theme in the campaign; 

· Who is the target audience?



	INTERPRETATION

(Body p3)
	· Discuss how branding is accomplished in this series, establishing how the overall character of this series represents a company or product; 

· Describe the relationship between the ads form, content and the product being sold; 

· Does the ad have credibility? Does it make false or sound assertions? Discuss;

· What ethical issues are exposed, raised, or ignored by this ad? (E.g. advertising to children)



	IMPLICATIONS

(Conclusion)
	· How might the success of these ads impact on us technically, morally, economically, socially, aesthetically, environmentally, and/or culturally (e.g. McDonalds advertising to children is said to contribute to an obese society)?



	INCLUDE
	· A visual reference. Either a copy of a print ad or a coloured story board of a TV ad; and,

· Cite your references in footnotes and a bibliography (where, specifically, did your ad and any other information come from?)
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