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E X P O S U R E
» The ave rage young adolesce nt watches 3-4 hours of TV per day. 1

» The ave rage Am e ri can child may view as many as 40,000 te l evision co m m e rcials eve ry ye a r. 2

» Four hours of te l evision prog ramming co ntain about 100 ads. 3

» 30 pe rce nt of local TV news time is devo ted to adve rt i s i n g. 4

» In 2000, c h i l d ren 12 years and under, d i re ct ly and indire ct ly, i n f l u e n ced the household spending of 

over $600 billion. 5

MEDIA INDUSTRY EXPENDITURES & REV E N U E S
» In 2001, U . S . a dve rtising ex pe n d i t u res to p ped $230 billion, m o re than doubling the $105.97 billion 

s pe nt in 1980. 6

» Of the $248 billion pro j e cted to be spe nt on adve rtising in the U.S. in 2004, 9.9 pe rce nt of that will 

be spe nt on online adve rt i s i n g. 7

» $2 billion is spe nt annually to target juvenile co n s u m e r s.8

» Inte rnet adve rtising prod u ced almost $2 billion in revenues in 1998. 9

» The total U.S. revenue of mass media co rpo rations exceeded $250 billion in 1998. 1 0

OTHER CO U N T R I E S
» Swe d e n , s i n ce 1991, has banned all adve rtising during childre n’s prime time due to findings that 

c h i l d ren under 10 are incapable of telling the diffe re n ce be tween a co m m e rcial and a prog ra m , and 

cannot understand the purpose of a co m m e rcial until the age of 12.

» The Eu ro pean Un i o n , is now co n s i d e ring issues re l ated to adve rtising targ e ted at children and whether

t h e re should be a Eu ro pean-wide ban or re g u l at i o n .
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