Ad Investigation and Analysis

Selecting a print, TV, or spoof ad (see http://www.adbusters.org), assess it using the following criteria.

Identification:

Ad source (magazine, site, TV station):

Who is the sources’ target audience? If it is a TV station, what time of day was this ad on?

What is the product being sold?

Briefly, describe the ad you are examining. Describe how it looks, what is happening in the ad, the music, tempo, etc.

Did the ad have a tag line
. If so, what is it?

Ad Function:

What are your general thoughts about this ad? 
Form:

If a TV ad, 

a) Identify the elements and principles of design at play and discuss how these properties interact. Be sure to note any color palettes used (e.g. complementary colours). How many different frames appear in each 30 second commercial; 

b) Also, Identify and/or describe the musical theme (artist, style of music, standard audience...) and its impact;

If a print ad, describe the composition and aesthetic devices in the ad in terms of the elements and principles of design. Be sure to note any color palettes used (e.g. complementary colours).
If a spoof ad, how does this spoof use and compare to the aesthetic devices used by the original company or ad campaign being spoofed?

Content:

Describe the content (people, objects) and events occurring within the commercials. 

Interpretation:

Discuss how branding
 is accomplished in this series, establishing how the overall character of this series represents a company or product; 

What information about the product or idea being sold is provided in this ad, visually or literally?

Describe the relationship between the ads form, content and the product being sold;

Does the ad have credibility? Does the ad provide us with honest or misleading information? Discuss;

What ethical issues are exposed, raised, or ignored by this ad? (E.g. advertising to children) How are women, minorities, sex & sexuality, status, power & politics represented?

Implications:

Assess the potential impact this ad or its product may have on us technically, morally, economically, socially, aesthetically, environmentally, and/or culturally (e.g. McDonalds advertising to children is said to contribute to an obese society)? Discuss any two of these areas.
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Referring to Activity 1-1, create a media tetrad on the product or idea being promoted.

Product or idea: ____________________   Context: ____________________________- 

	Enhance:


	Reverse:

	Release:


	Obsolesce:


� A TAG LINE is the main slogan or text from an ad. It is the written or spoken message that the advertisers want to imbed in the consciousness of their audience.


� Branding : this is explained in Activity 3-1





